LASHOUT magazine

AGGRESSIVE STYLE IN A RESTLESS WORLD

DEBUT ISSUE 2009 V1



LASHOUT stars

LASHOUT magazine is a bi -monthly publication available online and in PDF form.

LASHOUT magazine is a publication created to celebrate the artist that dares to redefine our cultures standard of
beauty. Our goal is to provide the reader with images that stimulate the senses and soul, through beauty, design,

culture and style. Our readers are enlightened, free -thinking and fashion forward, facing everyday creativity with

great panache. Join us and join the movement to LASHOUT with aggressive style in a restless world

Submissions: photographs (fiction or non), illustrations, and
written word are welcomed, but publication cannot take
responsibility for any work lost or damaged.

Deadlines:  all submissions must be received by the 1 st of the
following months:

Issue: Nov/Dec Due: October
Issue: Jan/Feb Due: November
Issue:  Mar/Apr Due: January
Issue: May/June Due: March
Issue:  July/August Due: May
Issue: Sept/Oct Due: July

Copyright:  all material appearing in LASHOUT magazine is subject
to copyright & reproduction in whole or in part without written
permission from the editor, is prohibited.

Thank You to everyone who has contributed in the production of
LASHOUT magazine
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Letter from the Editor

CHAOTIC peace

November 1, 2009

There is something uniquely calm about being in the eye of the storm. Putting
together the first issue of LASHOUT magazine has truly been a labor of love. Late

nights, diner meetings, new staff coming, revisions and deadlines, have been our

mantra for the past couple of months. Striving for perfection is a realistic, yet

unrealistic goal to achieve. Knowing what you want, what you want to give and how

you want your baby to be received is an added stress to the technical side of putting
together a magazine.

So with that being said, | come out of the chaotic storm that has been my world since
our inception and | walk into peace knowing that as | send our baby out into the

world, we have put together a publication that is visually appealing, stimulating to the
soul and inspires you to look within yourself and LASHOUT. For we are a collaborative
group with creative minds, spirited in our ideas and passionate about inspiring and
being inspired.

Lay 6 Na An daeatveeditor



Letter from the Creative Director

LASHOUT loud

November 1, 2009

In recent years our world has changed tremendously. In response to the demands
ofourever -changing environment, the collective cultur
put, we call it evolution.

The creators of this magazine want you the reader to be inspired by the artistry

within its pages. You the reader are also the artist. So the next time you see a

block of stone, hear the rhythm of calypso or even tie the simple knot in your

shoelaces, you might see the faintly detectable phantom within the mortar or feel

the pulse of a people hidden among the cadence of the chantey. You just might
even detect the subtle idea of how two similar ends marry to create something

wholly different...and in noticing these delicate nuances you will be encouraged to
LASHOUT .

The restlessness of our culture is evident. It's easy to get wrapped up in the

fibusiness as usual 0 Sepnachtso thaf we forget thé nhost gital .

part of our industry -to inspire the masses! As the old sayi
donét fix it A We | | |l say... just because it isn
for an upgrade.

For a generation of artist caught between tried and true traditions, a desire to

challenge the conventional to redefine what it means to be truly original, that time
has come.

Keitric Starks creative director
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Creative Editor

What is your signature style this month? Big chunky rings

Who is your smell good?  Right now, Bare by Bobbi Brown

What must you do before facing your public? My eyebrows

What are you excited about? Getting 8 hours of sleep

What is your next big adventure? Hmmmé. 8 hours of sl eej
Latest LASHOUT? My mohawk with a hot pink streak in the front

* What is your latest obsession? Maxwel | 6s BLACKsummer 0s

Beauty/Styletip What ever trend youdre foll owin
youdbre using, know why youbre doing it

Creative Director

What is your signature style? Big and unique belt buckles

~

Whoisyour smellgood? La Nuit De LOhomme by Yve ent
What must you do before facing your public? Relax, relate, release
What are you excited about? Volcanic Ash Exfoliator by MAC

What is your next big adventure? Going home to visit family for the
holidays

Latest LASHOUT? Recreating a mythical creature for an editorial
shoot...stay tuned!

What is your latest obsession? Whi tney Houstonoés

Beauty/Styletip Bl ushé. al ways'!
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Beauty Director
What is your signature style this month? Bangs

'Who is your smell good?  Child from Fred Segal Beauty (Old
' School)

What must you do before facing your public? Bobbi Brown tinted
moisturizer

What are you excited about? The return to glamour

What is your next big adventure? A month in Maui
Latest LASHOUT? A good ole fashion cursing out to someone deserving (woosaaah)
What is your latest obsession? H2Pro professional flat iron

Beauty/Style tip  When it doubt, big glasses, t - shirt, jeans, a good bag and a nude
lipgloss

Culture Remix Director

What is your signature style? Chic 8006s punk
Who is your smell good?  Prada

What must you do before facing your public? Shower
What are you excited about? Shoes, shoes and shoes!

What is your next big adventure? Montreal in
November

Latest LASHOUT? | demanded a pay increase
What is your latest obsession? Wallpaper

Beauty/Styletip Dondét just cover the problem, correct



